
Food	  and	  Beverage	  Industry	  Analysis	  

Technology	  enables	  access	  to	  data	  in	  ways	  that	  were	  not	  possible	  prior.	  	  	  
	  
Calcbench	   is	   designed	   to	   help	   finance	   leaders	   collect	   and	   analyze	   hard-‐to-‐find	   compe7tor,	  
customer,	   and	   supplier	   financial	   data	   in	   near	   real-‐7me	   to	   help	   them	  make	  more	   informed	  
decisions.	  
	  

What	  can	  our	  data	  tell	  you	  about	  your	  industry?	  
	  
Below	   is	   a	   chart	   that	   shows	   aggregated	   revenue	   for	   the	   past	   4	   years	   for	   the	   Food	   and	  
Beverage	  sector.1	  
	  
	  
	  

Please	  note	  all	  annual	  data	  is	  based	  
on	  Calendar	  Year	  2013,	  NOT	  Fiscal	  
Year.	  	  FY	  2013	  provided	  upon	  

request.	  	  
1	  

1.	  Peer	  Group	  of	  97	  firms	  comprised	  of	  SIC	  Groups	  between	  2000	  and	  2100	  

Annual	  Revenue	  ($	  Millions)	  
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15	  companies	  control	  more	  than	  80%	  of	  the	  market.	  

Please	  note	  all	  annual	  data	  is	  based	  
on	  Calendar	  Year	  2013,	  NOT	  Fiscal	  
Year.	  	  FY	  2013	  provided	  upon	  

request.	  	  
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ARCHER	  DANIELS	  
MIDLAND	  CO,	  14.8%	  

PEPSICO	  INC,	  10.9%	  

Bunge	  LTD,	  10.1%	  

HEINZ	  H	  J	  CO,	  9.3%	  

COCA	  COLA	  CO,	  
7.7%	  

Mondelez	  Interna\onal,	  
Inc.,	  5.8%	  

TYSON	  
FOODS	  INC,	  

5.7%	  

Kra_	  Foods	  Group,	  Inc.,	  
3.0%	  

GENERAL	  MILLS	  INC,	  2.9%	  

CONAGRA	  FOODS	  INC	  /
DE/,	  2.9%	  

KELLOGG	  CO,	  2.4%	  

LEUCADIA	  NATIONAL	  
CORP,	  1.7%	  

DEAN	  FOODS	  CO,	  1.5%	  

HORMEL	  FOODS	  
CORP	  /DE/,	  1.4%	  

The	  Rest,	  19.8%	  

2013	  Revenue	  	  



App.	  
Mat,	  
(9%)	  

AMD	  
(4%)	  

Inventory	  and	  specifically	  Inventory	  Turnover	  can	  serve	  as	  a	  predictor	  of	  management’s	  view	  
of	  the	  future	  for	  the	  firm.	  The	  median	  inventory	  turnover	  (green	  line)	  was	  6.1x	  but	  some	  firms	  
turned	  over	  at	  much	  higher	  rates	  than	  that.	   	  If	  a	  firm	  had	  Turnover	  significantly	  greater	  than	  
the	  median	  we	  flagged	  it	  for	  further	  analysis	  (red	  circle).	   	  Also	  worthy	  of	  a	  look	  would	  be	  the	  
le\	  tail,	  where	  inventory	  turnover	  was	  significantly	  lower	  than	  the	  peer	  group.	  	  

Please	  note	  all	  annual	  data	  is	  based	  
on	  Calendar	  Year	  2013,	  NOT	  Fiscal	  
Year.	  	  FY	  2013	  provided	  upon	  

request.	  	  
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A	  DEEPER	  DIVE?	  
	  Days	  Sales	  Outstanding	  (DSO)	  can	  give	  a	  clearer	  picture	  of	  the	  customer	  landscape	  with	  
	   respect	   to	   poten7al	   red	   flags	   regarding	   customer	   credit	   quality.	   Calcbench’s	   toolkit	  
	  allows	  DSO	  to	  be	  calculated	  across	  the	  peer	  group	  in	  seconds.	  The	  median	  DSO	   	  for	  the	  
	  peer	  group	  is	  33	  days.	  	  One	  may	  want	  to	  dig	  a	  li^le	  deeper	  into	  the	  outlier	  DSO	  that	  are	  
	  depicted	  via	  the	  red	  circle	  	  
	  	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

Please	  note	  all	  annual	  data	  is	  based	  
on	  Calendar	  Year	  2013,	  NOT	  Fiscal	  
Year.	  	  FY	  2013	  provided	  upon	  

request.	  	  
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As	  you	  see,	  the	  chart	  on	  the	  bo^om	  shows	  the	  DSO	  for	  the	  firms	  in	  our	  sample,	  by	  
quar7les.	  No7ce	  the	  median	  in	  the	  high	  group	  is	  over	  60.	  	  	  
	  



Let’s	  Look	  at	  inventory	  a	  li^le	  more	  closely.	  	  	  Who	  is	  holding	  the	  most	  finished	  goods	  
inventory	  in	  the	  group?	  	  Calcbench	  gives	  you	  the	  answer	  in	  seconds.	  	  See	  that	  the	  median	  
value	  of	  finished	  goods	  to	  assets	  is	  5.85%	  (green	  horizontal	  line).	  	  	  But	  some	  firms	  may	  be	  at	  
risk	  with	  higher	  levels	  of	  finished	  goods	  inventory	  to	  assets.	  
	  
	  
With	  Calcbench,	  peer	  analysis	  has	  never	  been	  easier!	  	  
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Try Calcbench Today! 

ABOUT	   THIS	   REPORT:	   This	   report	   was	   created	   using	   data	   analyzed	   via	  
Calcbench’s	  Premium	  Suite,	  an	  online	   interac7ve	  plaoorm	  that	  helps	  finance	  
leaders	  access	  and	  analyze	  financial	  data	  thoroughly	  and	  efficiently.	  	  
	  
Our	   accessible	   and	   intui7ve	   plaoorm	   can	   aid	   in	   be^er	   understanding	  
compe7tor	  financials,	   iden7fying	  poten7al	   risk	  areas,	  analyzing	   trends	  across	  
industry	  sectors,	  or	  conduc7ng	  more	  effec7ve	  due	  diligence.	  

Sign up for a 2 week free trial at 
www.calcbench.com/trial 

 
or contact us at us@calcbench.com or via www.calcbench.com  

CALCBENCH PREMIUM SUITE	  
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